Mint- iPad App launched
December 06, 2011
Keeping pace with the evolving technical environment Mint, the Business daily from the
Hindustan Times launches its iPad Application. The application which gives a world class
browsing experience to the premium & sophisticated iPad users is available for free on the App
store to try for the first 45 days. This is the third App. launched by Mint for the device in the recent
months – the first two being special features on the highlights of the last two decades.
The Application is fed with real time news feed, thereby presenting the latest updates from the
markets, Corporate World, Economy & Politics and more in the form of in-depth analysis,
slideshows and videos. The App would also feature Mint’s exclusive editorial content in the form
of Opinion, columns & blogs from some of the country’s top business journalists and editors. The
App would allow users to save articles for future reference and share content over email and
social networking platforms. This would be one of the very few news apps allowing the reader to
express his/her opinion on the content in the form of comments.
"For the Mint iPad app, we have tried to exploit all the new things that the platform offers to an
user; instead of replicating what the brand's website offers, in keeping with the iPad's versatility,
we have adopted a dynamic design that is classy and easy to use." says R Sukumar, Editor, Mint
To create awareness about the app amongst the relevant audience, Mint has launched a focused
Marketing campaign targeting the tech savvy news consumer. The campaign that has just gone
live will be present across mediums including TV, Print and Internet.
The application would be available for a free trial on the App store at the following link:

http://itunes.apple.com/us/app/mint-for-ipad/id483110610?ls=1&mt=8
A demo of the application would also be available on http://www.livemint.com/iPad
Mint, a business paper from Hindustan Times in association with The Wall Street Journal was
launched in 2007 with the purpose of bringing “Clarity in Business News”, a need strongly
articulated by business news readers in the country. The effort at Mint has been to bring clarity
through every aspect of the newspaper – the experienced editorial team, the unbiased and
credible analysis, the exclusive WSJ partnership, the pioneering design, and the rich production
quality.
The numbers bear testimony to the high acceptability and strong bond that Mint has among its
readers. Today, over 2.5 lakh readers make Mint a strong No. 2 player with a 25% readership
share in the key markets of Delhi, Mumbai and Bangalore. With editions in Kolkata, Chennai,
Chandigarh, Pune and Ahmadabad, Mint reaches the who’s who of corporate India nationally.
Mint has also been voted as India’s No. 1 Media Brand by advertisers.

